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SUMMARY
Public Relations & Strategic Communication student at Southern Methodist University with hands-on experience in social media management, influencer partnerships, and digital campaigns. Skilled in creating data-driven content that grows brand awareness and engagement. Passionate about social media marketing in the fashion, wellness, and beauty industries.
EDUCATION
Southern Methodist University, Dallas, TX 	Expected May 2026
BA in Public Relations and Strategic Communication
	
PROFESSIONAL EXPERIENCE
Her Coach, Social Media and Marketing Intern, Dallas, Texas	June 2025—Present
· Increased reach by 71% in 2 weeks (3,397 accounts; 76% non-followers) through trending content.
· Built and executed a content calendar for Instagram and TikTok to boost consistent engagement.
· Designed graphics in Canva and short-form videos in CapCut, ensuring cohesive visual identity and brand alignment.
· Supported podcast marketing through social media posts and influencer outreach
· Analyzed performance metrics, delivered insights, and recommended new strategies to optimize growth.
Nopsor USA, Marketing and Social Media Intern, The Woodlands, Texas	June 2025—Present
· Developed and launched the Influencer Partnership Program, including the objective, program outline, content guidelines, compensation structure, and outreach strategy.
· Researched and reached out to micro-influencers to authentically promote skincare products.
· Designed a mock PR package to showcase branding, messaging, and product positioning for media.
· Presented final campaign report and key learnings to the team.
Teora Music School, Social Media Intern, The Woodlands, Texas	June 2025—August 2025
· Increased accounts reached by 21.7% in 2 months (7,287 accounts; 75% non-followers).
· Filmed and edited Reels/Stories featuring teachers and students, driving 40% more Reel views.
· Developed a Summer and Fall 2025 content plan while collaborating with team for content strategy and execution.
· Monitored engagement metrics and engaged in trends.
Ryde, Collegiate Brand Manager, Dallas, Texas	Jan 2025—Present
· Executed on-campus activations and social media campaigns to increase brand awareness among students.
· Produced engaging Instagram & TikTok content, boosting brand visibility and product trial.
· Collaborated with marketing agency to align organic and paid social media content strategies with brand goals.
· Analyzed social media performance and optimized content strategy based on insights.
SKILLS	
· Social Media & Digital Marketing: Strategy, Analytics, Influencer Outreach, Campaign Planning
· Content Creation: Instagram, TikTok, Reels, Stories, Canva, CapCut
· PR & Communications: Press Releases, Pitches, Advisories, Media Lists
· Analytics & SEO: Social Insights, Keyword Optimization
· Languages: Fluent in English & Spanish
CERTIFICATIONS	
· Muck Rack Academy: Fundamentals of Media Relations
· California Institute of the Arts: Fundamentals of Graphic Design 
· Microsoft Office: Word, PowerPoint, & Excel



